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Specialty Dry Inks from Xerox were made to celebrate creativity. Impress the

world with metallics that can outshine the expected. Go Beyond CMYK with

Gold, Silver, Clear, White and Fluorescent. Give your clients the freedom to create

their boldest and brightest prints. 

Paint the town gold.

Dreams In. Prints Out.Go Beyond CMYK.

READY TO GO BEYOND CMYK?REQUEST A SAMPLE BY SCANNING
THIS QR CODE OR VISITINGXEROX.CO.UK/PRINTS©2021 Xerox Corporation. All rights reserved. Xerox® is a trademark of Xerox Corporation in the United States and/or other countries.

The paper and envelopes for  this edition  were kindly supplied by Antalis UK

Printed and bound by  Where the  Trade Buys 
Be a print rockstar 

UK print has all the 
UK print has all the 

resources it needs to thrive, it 

resources it needs to thrive, it just needs to harness them
just needs to harness them

DRIVEN BY PASSION
Most print business managers across 
the UK are creative, passionate and 

driven. Channelling these elements to 
react effectively to emerging trends, 

and achieving sustainable growth in a 
challenging market, is within their grasp 

– but it will require stepping outside their comfort zone. P 30 Autumn 2021
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Lowest total cost of igniting growth.

Ready to work smarter? Now’s the time to add inkjet. The Xerox® Baltoro® offers green-button simplicity

powered by automated intelligence in an expandable platform. Combine that with our best-in-class total cost

of ownership, and it’s the easiest path to greater opportunities. We call that inkonomics. Ready? Let’s go!

Learn what inkonomics can do for your

business at Xerox.co.uk/BaltoroTCO
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Innovations in print Innovations in print 
technology and media technology and media 

is driving a new wave of is driving a new wave of 
intense creativity intense creativity 

FEEL THE 
PULSE 

At the beating heart of every 

print business is the ability to use 

advanced imaging technology 
to transform creative vision 

into tangible marketing and 

communications tools. We analyse 

how the latest kit and media has 

massively increased the potential 

of our industry to do just that. P.30 
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When technology, 
When technology, 

inspiration and ambition 

inspiration and ambition 

intertwine, it creates magic

intertwine, it creates magic

VIVID

IMAGINATION

Creative drive, experience, and a 

determination to succeed are critical 

factors when it comes to building a 

successful print business. Perhaps the 

most critical factor of all though is 

having kit that enables the potential of 

your imagination. P.30 – 32    
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Innovation in Print Media and Marketing 
magazine goes out to a comprehensive 
database of individual businesses across the 
commercial print supply chain and key print 
buying sector.

Its goal is to demonstrate the ingenuity of the 
IPIA membership, whilst its in-depth features 
and analysis educate the readership.

For back issues:
ipia.org.uk/publications

http://ipia.org.uk/
http://ipia.org.uk/publications
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•  Innovation is the IPIA member’s voice to the industry

•  Editorial content is FREE for members

•  We fill this magazine with member content only

•  Advertising exclusively for members

•  Full member directory in every edition

4,000
64
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Our industry is full of 

Our industry is full of 

vibrance, passion, cutting-

vibrance, passion, cutting-

edge kit and talented 

edge kit and talented 

people – let’s celebrate it

people – let’s celebrate it

A VISION OF

EXCELLENCE

Make new business connections, learn 

about the latest print technology 

and media, before kicking back for 

an evening full of fun, laughter, and 

live entertainment at Recognising 

Excellence 2022 - P30 

Autumn 2022

Printed and 

bound by  

Kingsbury Press 

(Part of the 

Bluetree Group)
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Floor the world with 

fluorescents.

With Specialty Dry Inks from Xerox, your clients’ work will electrify. When 

you’re in the business of grabbing attention, you need to go Beyond CMYK with 

Fluorescent, Gold, Silver, Clear and White. Inspire your clients to dream

bigger and print brighter.

Dreams In. Prints Out. 

Go Beyond CMYK.

READY TO GO BEYOND CMYK? 

REQUEST A SAMPLE BY SCANNING 

THIS QR CODE OR VISITING 

XEROX.CO.UK/PRINTS

©2021 Xerox Corporation. All rights reserved. Xerox® is a trademark of Xerox Corporation in the United States and/or other countries.
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Circulation

Pages

Publications per year

In print, media 
and marketing

Covering member articles on 
aspects of commercial success 
through effective reporting

Mailed to readership and also distributed 
at key print industry events as well as those 
within the design/marketing sector 

http://ipia.org.uk/
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NPS pursues profit growth with DBM-600
Newcastle based commercial printer NPS Group have upgraded their first-generation Duplo booklet and collating system 2000 with a new DBM-600 Booklet System from Duplo’s dealerGlendale Presentation Solutions to increase production and to bring more work in-house.

query and their aftersales and support is excellent.”
Glendale is an independent supplier of finishing equipment 
throughout the UK and have been a Duplo dealer for many years. 
Like Duplo, Glendale’s priority is always the customer, bringing 
them the right finishing solutions with enough training to leave 
the customers comfortable with their new equipment. With a fully 
trained engineering team to install and maintain many Duplo 
systems, the DBM-600 at NPS Group is one of the larger Duplo 
booklet making solutions available through Glendale. In 2024 
Glendale will be celebrating 30 years in business.

“2022 marks our 20th anniversary from when we started out as 
a traditional high street print and copy shop called NPS Print, 
however, our reputation for quality and service led to rapid growth 
and a switch in focus more towards our commercial clients,” says 
Richard Bennett, Managing Director of NPS Group. 

He adds: “We’ve worked with Glendale for many years and their 
team is fantastic, very good at finding equipment to match our 
business needs, which the new Duplo DBM-600 booklet system 
does admirably. The new booklet system has already increased 
our production significantly but also make-readies and set up is 
much faster, meaning downtime has been reduced. 

“Our previous Duplo was extremely reliable but was getting old, 
we were looking for something more automated, that is one of the 
reasons we chose the DBM-600. The transition between the old 
and the new booklet system has been really smooth, the training 
with Glendale and Duplo engineers was in-depth and our staff are 
really comfortable running and maintaining the system.”Duplo’s DBM-600 is a fully automatic booklet system that offers 

versatility and precision to both offset and digital printers. 
Combining the high speed DSC-10/60i collator towers with the 
DBM-600 booklet maker and trimmer, provides users with the 
ability to finish booklets of all sizes including A4 landscape. The booklet system is PC driven so users can automatically set 

up the system within 60 seconds and changeover between jobs 
within 35 seconds, all without the use of any tools. The operator 
can create and save an unlimited number of jobs with ease for 
future instant recall and easily make any fine adjustments to 0.1mm 
accuracy whenever it is necessary.

Talking about why this model was chosen, Richard explains: “The 
DBM-600 was specifically chosen because we wanted to bring 
all our A4 landscape in-house but we also needed to increase 
capacity and production levels with the increase in orders. As I 
mentioned, automation was a key consideration for us and we 
really love that it can save jobs for future so that repeat orders will 
take seconds to set up. Between Glendale and Duplo the depth 
of knowledge was very impressive, they had the answers to any 

Find out more: duplointernational.com/uk

Duplo’s DBM-600 is a fully automatic booklet system that offers versatility and 

precision to both offset and digital printers

Left to Right: Steve Bertram, Andy Bennett and Bex Bennett of NPC Group are 

excited about exploiting new opportunities with their DBM 600 bookletmaker
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A Compass 
to navigate 
the energy 
crisis
Compass Business Finance has provided 

a full ‘Practical Steps and Ideas to 

Mitigate the Energy Crisis’ document 

to support businesses with cashflow 

support. Providing the upmost support 

to SMEs through the difficulties of the 

current economic climate. 

If your business is in need of cashflow support, funding to become 

more energy efficient, or to invest in sustainability projects, it’s 

worth talking to your finance provider as soon as possible. Funding 

support is available through the Recovery Loan Scheme, and 

local grants, as well as tax benefits such as the Annual Investment 

Allowance and the Super Deduction, however, all of these are time 

limited. Compass Business Finance are focused primarily on asset-

based finance for the print, packaging, and engineering sectors, 

please get in touch to find out how they can support you. 

Compass Business Finance are working with businesses to provide 

cashflow support, helping them to face both the energy crisis 

and the rising cost of raw materials. The SME Confidence Tracker 

Survey reported that 79 percent of SMEs (are saying) that the 

current economic climate is worse than during the pandemic.

Mark Nelson, director at Compass Business Finance, comments: 

“We’re seeing businesses being forced back into survival mode, 

again, many of whom are having to take urgent action to navigate 

their way through a whole host of critical issues. Following the 

mini budget, businesses have been provided with some short-term 

relief, however, many of our customers are looking for longer term 

solutions.”

Compass have put together a discussion paper on mitigating the 

energy crisis, looking at practical steps and ideas for managing 

businesses through the crisis and to advance towards their 

sustainability goals, including examples from RMC Digital and 

Browns Print.

Speaking about their solar project, Nicole Spencer, managing 

director of RMC Digital, adds: “Our energy costs this summer 

were half what the usually are, and although we had originally 

estimated a 5-year payback, rising energy costs have meant that 

the return on investment has been much quicker.”

To view the discussion 
paper, visit this link: 
compassbusinessfinance.
co.uk/2022/09/29/mitigating-

the-energy-crisis

We’re seeing businesses being forced back into 

survival mode, again, many of whom are having to 

take urgent action to navigate their way through a 

whole host of critical issues. –  

Mark Nelson, Director, Compass Business Finance

Mark Nelson, director at Compass Business Finance provides key insights on 

mitigating the energy crisis for SMEs
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People often tell us that we’re the print industry’s

best kept secret. While we’re happy with the

accolade, it’s time to share our story.

We have a commitment to print, and the

technologies that bring it to life, that is second

to none. And with a portfolio of industry-leading

analogue and digital solutions, we are uniquely

positioned to help you transform your business

in a rapidly changing world.

Take a
fresh look
at Fujifilm

Commercial &
newspaper

Sign &
display

Label &
packaging
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Vivid are thrilled to announce that their innovative VeloTaper fully automated flatbed taping system has won the prestigious 2022 Pinnacle Inter Tech Award for best technology.

Vivid wins Pinnacle InterTech Award 

For more information: vivid-online.com

Vivid’s Velotape becomes UK’s first 2022 Pinnacle Inter Tech Award winner for best technology

singling out breakthrough innovations from many excellent 
entries. We congratulate all who participated and those who were 
designated with this award.”

Martin Evans, managing firector at Vivid, comments: “The Vivid 
team is very proud of receiving the Pinnacle InterTech award and 
are dedicated to providing the best print finishing equipment for 
our customers and partners. This award is a testament to that 
commitment. Thank you for supporting us.”

Innovative by designThe VeloTaper is a fully automated flatbed taping system that 
applies double-sided tape accurately onto a variety of media 
and or substrates automatically in the designated spots. The 
result is a finished cut and creased product immediately ready for 
assembling.

A number of scenarios require double-sided tape to be laid 
onto sheet or roll materials to allow for later assembly or fixing. 
Traditionally this would be a manual and time-consuming task, 
and one that is subject to the inconsistencies typical of manual 
positioning.

The VeloTaper automated flatbed taping system makes light work 
of this task and taping can be performed at the same time as other 
processes such as cutting and creasing, for ready-to-assemble 
displays for example.

The tape applicator is capable of automatically placing and cutting 
a range of double-sided tapes up to 22mm in width precisely along 
the X and Y axis. Now you can automatically cut, crease and tape 
all in one pass. Freeing up your operator to complete other work.

Vivid’s VeloTaper continues to impress across the board as an 
advanced piece of finishing technology. The VeloTaper is a fully 
automated flatbed taping system that applies double-sided tape 
accurately onto a variety of media and or substrates automatically 
in the designated spots. The result is a finished cut and creased 
product immediately ready for assembling.

The Pinnacle InterTech Award from ‘Printing United Alliance’, the 
most comprehensive member-based printing and graphic arts 
association in the USA, are the industry’s largest, most respected 
awards competition for print-related technology and products.The Pinnacle InterTech Awards honour the development of 

technologies predicted to have a major impact on the commercial 
printing, digital textile, packaging, screen printing, wide format, or 
related industries.

Vivid is the only UK company to win a Pinnacle Intertech Award 
in 2022, joining an even more select group of technology leaders than is usual. This year just seven companies have been recognised, around half the number of 2021. The Awards exemplify new technology that is deemed by veteran industry judges to be truly innovative and likely to have a significant impact on printing and graphics companies.

Dawn Nye, program manager, at Printing United Alliance comments: “The Pinnacle InterTech Award program celebrates the inventiveness of suppliers and recognises technology advancing our industry. The judges had the tough task of 
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businesses of all sizes to share a vision of eco-friendly practices, 

from pre-press through to the end product.”

Matt adds: “Due to our focus on environmentally-friendly 

solutions, we have been heavily involved in water-wash flexo 

production for many years, always keeping a keen eye on industry 

developments. We were aware of Fujifilm’s Flenex plates for a 

while and were attracted to the sustainability characteristics as 

much as the high print quality and productivity they offer.

“We are confident Flenex can us build on the positive name 

Creation Repro has in the packaging industry, as pioneers for both 

quality and sustainability. Having a world-renowned partner in 

Fujifilm, to help market and grow our business, is fantastic for us.” 

Creation Reprographics feel the flex

Fujifilm’s Flenex FW plates fall in line with Creation’s desire to 

improve its sustainability credentials, while maintaining its quality 

and productivity.

“We have a large customer base – some of which are big names 

in the industry – so we know that the quality of our products must 

be consistent,” says Matt Francklow, Managing Director at Creation.

Creation Reprographics are specialists in packaging artwork, 

reprographics and plate production.

Matt continues: “Our equipment has always been vital to our 

business, as we use it for so many different areas. But we are also 

very in tune with sustainability; in fact, it’s at the heart of everything 

we do – an ethos that we put into practice every day. We created 

our own internal programme to achieve zero-carbon reprographics 

by making small changes at each stage of our work.

“In today’s print and packaging environment, it’s vital for 

Find out more: fujifilm.com/uk/en/

business/graphic/label-package-

printing/Flenex-FW

Showcasing a wider trend for print 

businesses to reduce their impact on the 

natural world, Creation Reprographics 

has signed a four-year-deal for Fujifilm’s 

Flenex-FW water-washable flexo plates.

(L to R) David 

Parker, UK 
Packaging 
Sales Manager, 

Fujifilm and 

Matt Francklow, 

Managing 
Director, Creation 

Reprographics

Antalis supports Think Pink campaign  

Breast cancer is the most common cancer in women with one 

woman diagnosed every ten minutes. Around 55,000 women and 

370 men are diagnosed with breast cancer every year in the UK*.

Antalis, for the fourth year running, will once again be selling 

limited edition packs of HP Office A4 80gsm ‘Pink’ Wrapped Ream 

to support breast cancer campaigns. However, this year Antalis 

has extended its support to include sales of HP Everyday A4 

75gms paper. Both grades will be packaged in a limited edition 

‘Pink’ Wrapped Ream, with the donated funds raised through the 

initiative going to the Pink Ribbon Foundation in the UK to support 

local projects.

Antalis is striving to sell as many reams as possible this year to 

raise more money for this worthy charity, available now whilst stock 

lasts. Customers can show their support by purchasing the paper 

to use in their own business or to sell on to their customers for 

resellers. Antalis reseller customers also have access to a wide 

Over the last three years Antalis has 

raised over £14,000 for Think Pink 

Europe and The Pink Ribbon Foundation 

in the UK for breast cancer awareness 

through their sales of HP ‘Pink Ream’ 

office paper. 

range of marketing tools and resources to help them promote the 

campaign.

Think Pink Europe works to provide non-profit breast cancer 

organizations with training opportunities to strengthen their 

operative capacities, improving best practices, and implementing 

local programs such as the “Race for The Cure”.

The Pink Ribbon Foundation is a grant making trust with a mission 

to fund projects and 

provide financial 

support to UK charities 

that relieve the needs 

of people who are 

suffering from, have 

been affected by 

breast cancer, or who 

work to advance the 

understanding of 

breast cancer and its 

early detection and 

treatment.

Find out more and visit: antalis.co.uk

*https://breastcancernow.org/about-us/

media/facts-statistics

Antalis support Breast Cancer charities for the 

fourth year running through sales of HP ‘Pink 

Ream’ Office and Everyday Papers
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SUBMITTING 
EDITORIAL 
CONTENT

Please submit editorial 
content in a Microsoft Word 
document or similar and 
email to:
innovation@ipia.org.uk
Editorial feature submissions can contain 
promotional news and information; but 
they should not be styled as an adverts for 
individual products or company services.

Editorial content will be edited as necessary 
to fit within the layout of the magazine. 

•  Please ensure you send some nice images to
accompany your editorial - a picture paints a
thousands words

• Try to ensure the images you send are at least
1mb in file size, as they will be too low resolution
for print otherwise

Editorial Quarter 
Page

Half Page 
(Horizontal 

split)

Half Page 
(Vertical 

split
Full Page

Word Count* 125 250 250 450

*The above word counts are approximations, articles may require
editing to accommodate supporting images.

http://ipia.org.uk/
mailto:innovation@ipia.org.uk


7
www.paper.co.uk

High impact, visual communication is guaranteed with Ritrama, a range of 
self-adhesive products 
available 
from 
Premier.

The wide choice Ritrama products o� er solutions for the general signage industry: signs, billboards, advertising totems, displays and all surfaces in commercial and public buildings, fairs and events.Ritrama profi les can now be downloaded from www.colorbase.com
Premier Paper & Materials, Delivered by Experts
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Floor the world with  
fluorescents. 
With Specialty Dry Inks from Xerox, your clients’ work will electrify. When 

you’re in the business of grabbing attention, you need to go Beyond CMYK with 

Fluorescent, Gold, Silver, Clear and White. Inspire your clients to dream 

bigger and print brighter.

Dreams In. Prints Out. 
Go Beyond CMYK.

READY TO GO BEYOND CMYK? 

REQUEST A SAMPLE BY SCANNING 

THIS QR CODE OR VISITING 

XEROX.CO.UK/PRINTS

©2021 Xerox Corporation. All rights reserved. Xerox® is a trademark of Xerox Corporation in the United States and/or other countries.
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People often tell us that we’re the print industry’s 
best kept secret. While we’re happy with the accolade, it’s time to share our story. 

We have a commitment to print, and the technologies that bring it to life, that is second 
to none. And with a portfolio of industry-leading 
analogue and digital solutions, we are uniquely 
positioned to help you transform your business  
in a rapidly changing world.

Take a 
fresh look at Fujifilm

Commercial & newspaper Sign &  display Label &  packaging
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BOOK 
ADVERTISING 
SPACE

FEEL THE
DIFFERENCE
RETHINK 3D EFFECTS WITH DIGITAL 

SPOT UV COATING

With the AccurioShine 3600, you can 

create spectacular and irresistible print 

products that will immediately catch 

everyone’s attention.

Go for the AccurioShine 3600 if you want 

to offer your customers spot-coating of 

digital and offset prints, highlighting of 

individually defined areas, and adding 

3D effects – in other words, vivid and 

tactile print products that just cannot be 

passed by.

www.konicaminolta.co.uk/ignite

AS DEBUTED AT THE  

PRINT SHOW 2022
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are shown on 
page 10

Advert sizes shown 
on pages 8-9

Advertise and get more FREE 
editorial space
Advertisers can have up to two additional full 
pages of editorial coverage in each edition of the 
magazine on top of their membership allowance – 
plus bespoke content from our professional copy 
writers. This can be either continuous or spread 
across multiple stories.

For more information 
 email: innovation@ipia.org.uk

T: 01785 253 796 | ipia.org.uk

http://www.paper.co.uk/
http://www.colorbase.com/
http://xerox.co.uk/PRINTS
http://www.konicaminolta.co.uk/ignite
mailto:innovation@ipia.org.uk
http://ipia.org.uk/
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FULL PAGE 
ADVERT 
GUIDELINES 

SAFE COPY AREA IS 186 x 283mm

A4 210 x 297mm 
Perfect Bound

12mm margin for perfect binding

A4
186 x 283mm

Page size - 210 x 297mm trim size

Safe copy area

Perfect Bound

DO 
• ��Add 3mm bleed on all trim edges, creating a

minimum canvas size of 216 x 303mm

DO NOT 
• �Run live copy or logo content outside the safe copy

area, as when perfect bound the content may not
be clearly viewable

• �Place images across the spine without making an
adjustment for read across of 6mm, if submitting a
double page spread (DPS) advert

• ��Extend trims marks (which are optional*) into the
bleed area

* �Inclusion of document information, trim/crop marks and registration marks
are not a requirement for printing

http://ipia.org.uk/
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HALF PAGE / QUARTER PAGE ADVERT 
LAYOUT OPTIONS

INDEPENDENT PRINT INDUSTRIES ASSOCIATION2

NEWS & COMMENT

176 x 122.5mm

83.5 x 122.5mm

INDEPENDENT PRINT INDUSTRIES ASSOCIATION3

NEWS & COMMENT

83.5 x 254mm 83.5 x 122.5mm

Horizontal 176 x 122.5mm Vertical 83.5 x 254mm

Quarter 83.5 x 122.5mm

http://ipia.org.uk/
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ADVERT
SUBMISSION 

ADVERT
RATES

Supply content as PRINT READY 
PDF file, the following tips should 
be observed:
• �Single A4 page PDF + 3mm bleed*

• �All fonts embedded

• �High resolution images scaled to
deliver 300dpi at final output size

• �All black only text set to a weight
of or 100%K

• �Vector (.ai, .eps) content to be
CMYK with any black only lines or
text set to a weight of or 100%K

• �Pixel based graphics to be either
RGB or CMYK

• �No Special Colours only CMYK-
We will convert Pantone/RGB to CMYK

ADVERT SIZE PER ISSUE FOUR ISSUES FOUR ISSUES 
DISCOUNT

BACK COVER £1,250 £5,000 £4,750

INSIDE FRONT
INSIDE BACK £750 £3,000 £2,750

FULL PAGE £625 £2,500 £2,250

HALF PAGE 
LANDSCAPE/PORTRAIT £313 £1,250 £1,125

QUARTER PAGE £157 £625 £500

INNOVATION 
OFFER

BOOK 4 ISSUES  
AND MAKE EXTRA 

SAVINGS!

* �Inclusion of document information, trim/crop marks and
registration marks are not a requirement for printing

Submit content to  
email: innovation@ipia.org.uk

http://ipia.org.uk/
mailto:innovation@ipia.org.uk
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2024 COPY DEADLINES

LOOSE INSERTS
PLEASE CALL FOR US FOR A QUOTE - 01785 253 796

•
•
•

 Issue 107: In production

Issue 108: Deadline for Adverts and Member Editorial April 19th

Issue 109: Deadline for Adverts and Member Editorial  July 19th

•      Issue 110: Deadline for Adverts and Member Editorial  October 18th

Our magazine schedule is dictated by the size and scope of what members send to us, 
which can change the size of the magazine and the planned publication date.

http://ipia.org.uk/


INDEPENDENT PRINT INDUSTRIES ASSOCIATION THORNBURY ROOM
UNIT 7, NETHAM VIEW INDUSTRIAL PARK NETHAM RD

BRISTOL BS5 9PQ

OFFICE TEL: 01785 253 796 
INFO@IPIA.ORG.UK

IPIA.ORG.UK

DISCLAIMER
The Association 
does not necessarily 
agree with the 
views expressed by 
the contributors, 
nor accept any 
responsibility for any 
errors of interpretation 
in the subject matter 
of this publication.

Whilst every effort is 
made to ensure all 
details are correct 
at time of going to 
press, the IPIA cannot 
accept responsibility 
for errors and 
omissions to any copy.

INN V2.0 02-23

mailto:INFO@ipia.org.uk
http://ipia.org.uk/



